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All the attendee mics are muted – you can 
hear us but we cannot hear you.

This session is being recorded and we will send 
you a link to the recording and the slides after 
the event.

Housekeeping

If you have any questions please use the Q&A 
function to ask them.



Who we are

Rachel Clinton Steve Hanlon Lorna Walker



Agenda

Why Facebook? Understanding 
the algorithm

• How Facebook 
decides what to 
show people

Boosting your 
reach

• Getting your content 
seen

• Creating content of 
real value

Overview of 
Facebook ads

• When to consider 
paid options

• Risks of relying too 
heavily on Facebook

• Difference between 
pages and profiles

• Making Facebook 
work as a marketing 
tool



If anything 
isn’t clear...
Please ask a question. 

There are no stupid questions!



About us
• We’re a small business based in Ireland and 

the UK

• We each worked in sales, marketing and 
web development for many years before 
forming Awesome Tech Training

• Our focus is on using our own experience to 
help small businesses take control of their 
own web presence

• Digital marketing / WordPress advice and 
support

• Book sessions by the hour – contact us to 
talk about how we can help you

• Other webinars 

mailto:info@awesometechtraining.com?subject=Enquiry%20from%20WordPress%20webinar
https://www.awesometechtraining.com/training-webinars/?utm_source=powerpoint&utm_medium=email&utm_campaign=getting%20started%20wordpress%20aug%202024&utm_term=&utm_content=


Why 
Facebook?



What is Facebook?
• Facebook is a massive, highly targeted 

database of billions of consumers

• Level of targeting possible is beyond what 
can be done through other media

• More people are on Facebook than 
anywhere else

• Facebook gives you insights into what’s 
working and what isn’t 

• Active social media profiles help you ‘own’ 
more of the page when people Google you



Facebook 
helps you 
‘own’ more of 
the search 
results page



Your 
customers 
are on 
Facebook



Facebook 
pages vesus 
profiles



Profile v page

• Profiles are for individuals
• Users will only receive your content if 

they are your friends
• Very limited analytics
• Can only have one manager 
• Permanently linked to you as an 

individual 
• Limited business features 

• Pages are for businesses
• Users just have to ‘like’ or ‘follow’ to potentially 

see your content
• More detailed analytics
• Managers have to have a profile
• Can have more than one manager
• Not permanently linked to you as an individual
• Can’t be sent an invitation to join a group – can 

only request to join
• Video guide to setting up a Facebook page

Profile Pages

https://www.awesometechtraining.com/how-to-set-up-a-facebook-page-for-your-business/?utm_source=powerpoints&utm_medium=referral&utm_campaign=facebook%20webinar%20aug%202024


What makes a 
good 
Facebook 
page?



‘View as’ 
to see 
how your 
page 
looks to 
visitors



Up to date cover and profile picture

Cover picture 
missing

Profile 
picture 
missing



Cover pic 
needs to 
fit the 
space



Image 
should be 
of good 
quality



• Advice on Facebook image 
dimensions here

• Use a picture of your facilities
• Use a picture of your staff 
• Avoid stock photography

The cover 
picture is an 
opportunity

https://www.facebook.com/help/125379114252045
https://www.facebook.com/help/125379114252045


Profile picture shows up in search

Missing profile 
pic looks 
unprofessional

Is it legible 
when showing 
in searches?

Can you see 
what it is 
when it’s 
small?



‘About’ section fully populated



Which one would you click on?



Be consistent
• Claim personalised username
• Use same business name 

wherever possible 
⚬ Web address
⚬ Email 
⚬ Other social channels

• This helps with SEO
• Helps reassure customers 

that they’re in the right place



• Click your page’s profile pic in 
the top right hand corner

• Click ‘Settings and privacy’

• Click ‘Settings’

• Click ‘Privacy’

• Select ‘Page and tagging’

• Toggle ‘Allow others to view 
and leave reviews of your page’ 
to on

Are reviews 
turned on?



• Respond to them all – even 
(especially) the negative ones

• Reviews get picked up by 
Google

Ask for reviews





Customise the sections
You can control what 
tabs appear here

Using these settings 
here



Customise 
the call to 
action 
button



Action 
button 
options



Use all 
relevant 
features



Use the 
chat 
feature 
(make 
sure you 
respond!)



• From your page click on the 
profile picture

• Select ‘Settings and privacy’

• Click ‘Settings’

• Click ‘Privacy’

• Next to ‘Messaging’ click edit to 
turn chat on / off

Turning on 
chat



• You can pin up to six items in 
the featured section
⚬ Events
⚬ Videos
⚬ Reels
⚬ Groups
⚬ Posts

• Highlight photos and stories to 
help people get to you know 
better

Use the 
‘featured’ 
section



Editing the 
‘featured’ 
section



Controlling 
access to 
your page

• It’s important to make sure you control access to your page

• Make sure you know who else has access and what level of 
access they have

• Other admins can remove people from the page including you

• If you lose access to your Facebook page it can be VERY 
difficult to get it back

• Advice from Facebook on what to do in this situation

https://www.facebook.com/gpa/blog/regaining-access-to-your-page


• Go into your page

• Click ‘Manage’

• On the left scroll to ‘Your tools’ 

• Select ‘page access’

Finding page 
access 
settings



Using 
Facebook as 
an effective 
marketing tool



Post 
regularly 
• Regular posts 

show that your 
business is active

• How often you post 
appears in 
searches



Biggest challenge 
on social media = 
getting your stuff 
seen



Organic 
reach is hard 
to get

• Average reach for an organic post in 2022 was 8.6%

• Reach = number of your followers who see a post

• Fewer than 1 in 10 of your followers will see your posts

• Average engagement for an organic post in 2022 was 1.4%

• Engagement = % of people who saw the post who did 
something with it

• Source of data

https://www.socialinsider.io/blog/social-media-reach/


How the 
Facebook 
algorithm 
works



It isn’t practical 
to show you 
everything in 
your newsfeed



Facebook uses 
AI to decide 
what to show 
you



All the posts 
you could 
possibly see

Scored and ranked according 
to what you’ve interacted 
with in the past, type of post, 
similarity to other items

Contextual factors 
e.g. content type 
diversity rules 
applied

Facebook’s own explanation of how its algorithm works

https://tech.fb.com/news-feed-ranking/


Facebook 
rewards 
engagement 
above all else



Active 
interactions 
have much 
more value than 
passive ones



Curating a 
feed that 
encourages 
engagement



Facebook’s 
recommended 
posting 
strategy

• Understand your audience – post things you know they’ll be 
interested in

• Create interesting and valuable content using diverse tools
⚬ Photos, video, live video, reels

• Encourage people to engage by inserting calls to action 
• Use high resolution videos and pictures
• Experiment with different style templates, formats and lengths
• Post frequently and make your posts timely
• Use third party content – two thirds your own stuff / one third 

other peoples’
• Build relevance, credibility and trust with your audience
• Respond to comments – acknowledge interaction
• Use post analytics to see what works and do more of that
• Cross pollinate between Facebook and Instagram
• Encourage people in your organisation to engage 
• Only link to good quality, fast, informative web pages



Tips for video 
content

• Make your video’s first few seconds count

• 85% watched with sound off – use captions if you can

• Tag people, places, events

• Use captions – most people watch with sound off

• Don’t repost YouTube videos – load your video into Facebook 
directly

• Include a call to action with each video



Things to 
avoid

• Do not post links to low quality web experiences

• Don’t use clickbait headlines

• Facebook defines as “a link with a headline or body text that encourages 
people to click to see more without telling them much information about 
what they will see. Clickbait intentionally omits crucial information or 
exaggerates the details of a story to make it seem like a bigger deal than it 
really is.”

• Do not post misleading content e.g. stories that aren’t accurate, posting or 
sharing unverified information

• Do not mislead users through deceptive actions

• Don’t present other people’s content as if it was your own



Facebook 
does not like 
clickbait



Facebook 
analytics tells you 
what’s working 
and what isn’t



Key metrics
• Page views = number of times a 

page’s profile has been viewed by 
people, including those who are 
logged into Facebook and those 
who aren’t

• Post reach = number of people who 
saw your post at least once 
(estimate)

• Impressions = number of times 
content from your page entered a 
person’s screen

• Engagement = number of people 
who performed an action on your 
content



More 
detailed 
analytics 
in Meta 
Business 
Suite



Using 
Facebook 
groups



Using 
Facebook 
groups



Facebook 
groups advice

• You can join some groups as your company page but some will 
only let you join as an individual using your personal profile

• You might only want to use groups where your page can post 
but lots of individuals do share their company posts to groups

• Many groups have rules e.g. businesses can only post on 
certain days or about certain topics. 

• Stick to them or moderators will remove your post (and 
possibly also you from the group)

• Check the quality of groups by joining and then lurking to see 
how they are used

• Engage with other people’s content on the group wherever 
you can to give your business a bit of personality

• Don’t post too often, particularly if the group is small
• Focus on being helpful (genuinely) rather than on selling 

directly, unless the group explicitly invites sales posts or has a 
set time for them



Paid options 
on Facebook



Boosting 
posts

• Good way to broaden your reach beyond your existing Facebook 
audience

• Facebook suggests that you regularly boost your best 
performing organic posts

• Boost posts, events, videos etc

• This gets most engagement for best price

• Can boost an existing post or create a new post just for this 
purpose

• Leads to steady page growth

• Increase in reach and awareness

• Quick and easy to do 

• BUT less control over optimisation of ad delivery



Boosting 
posts



• An ad offers more targeting, placements and creative 
opportunities than a boosted post

• Facebook offers incredibly tight targeting so can be a 
very effective way of reaching your target audience

• Can be the only way to get your content seen
• Lots of different types of ads
• Very scalable
• Facebook minimum spend is $1 per day
• If you want to test out a very small campaign you can
• Results very easy to measure
• BUT can be extremely time consuming to set up and run 

campaigns

Paid promotion on Facebook



Facebook ad 
formats



Facebook 
Pixel

• Code generated in your Meta Business Manager account 
which you add onto the pages of your website

• Facebook can see who visits your website and what they do 
while they’re there

• You can then target ads to people who have been on your 
website - remarketing or retargeting

• You can advertise to other people who look like the people who 
have been on your website – this is known as creating a 
lookalike audience

• You can advertise without these tags
• These tags only influence how your ads are targeted, they don’t 

affect how your organic social posts are displayed or to whom 
• If you have the Pixel on your website you must update the 

privacy policy and have cookie consent working properly – the 
Pixel code can only be loaded AFTER consent is given



Meta 
Business 
Manager

• Centralised dashboard giving snapshot of page and ad 
performance

• Manage everything from one central dashboard (page, pixel, ad 
account)

• Assign different levels of access to different people

• Link Facebook notifications to your work email 

• Keep business separate from your personal Facebook 

• Give access to people without having to friend them on 
Facebook

• More features than are available in just the page backend



Risks of 
relying too 
heavily on 
Facebook



Relying too 
heavily on 
Facebook is 
risky



Relying just 
on Facebook 
(or any social 
network) is 
risky

• You own your website – you don’t own your social media 
profiles

• The algorithm can change at any time

• Facebook is a commercial business - there is no guarantee it 
will exist in the future

• You are restricted by Facebook’s T&Cs and its design interface

• Consumers may move from Facebook to something else

• Use Facebook to build up your email list and push traffic to 
your website

• You DO own your email list and your website

• Don’t neglect your website or put all your eggs in the Facebook 
basket



The future of 
Facebook

• Meta is trialling subscriptions for Facebook and Instagram 

• Likely to make it harder for non-paying accounts to get 
visibility 

• In December the EU ruled that the company’s legal 
justification for targeting users with personalised ads broke EU 
data laws

• In the future users may have to opt in to personalised ads



Next steps



Useful 
resources

• Canva - Social media post creation, lots of free templates for 
posts, stories, reels and much more

• Social Pilot - Social media management tool

• CapCut - Video editor and graphic design tool

• Meta for Business - Facebook’s own advice

https://www.canva.com
https://www.socialpilot.co
https://www.capcut.com
https://www.facebook.com/business


Check out all the 
free social media 
resources on our 
website



Book a free half 
hour clinic with us



Use code webinar20 when you 
checkout to get 20% off future 
webinar bookings

Take a look at our 
other webinars



Book some 
bespoke training 
with us for you or 
your team



Subscribe to our 
YouTube channel 
or follow us on 
Instagram to get  
access to all our 
new WordPress 
videos and other 
content

https://www.youtube.com/channel/UCdcEtZHbAk2qZu3g4x0EeIA
https://www.instagram.com/awesometechtr/


If you found this session 
useful scan this QR code 

to leave us a review!

Any questions?



awesometechtraining.com
info@awesometechtraining.com

UK 020 7416 6738   
IE 042 604 1010 

tel:+442074166738
tel:+353426041010

