


§All the attendee mics are muted – you can hear us but we 
cannot hear you

§This session is being recorded – we will send you a link to 
the recording and a downloadable copy of the slides after 
the event

§ If you have any questions please use the Q&A function to 
ask them – we’ll cover the questions at the end if we have 
time otherwise we will follow up with you individually



Who we are



§ Introduction to Awesome Tech Training
§What is Google Tag Manager?
§ Setting up your account and installing GTM
§Creating and publishing new tags
§Debugging your work
§Using GTM to track events in GA4
§Using a RegEx table to define content groups
§Workspaces and versions
§Useful resources for learning more
§Questions



§Please ask a question!
§There is no such thing as a stupid 
question



§ Our focus is on helping small businesses take control of their own digital marketing 
presence

§ We can help you with all aspects of your digital marketing and web development

§ We can work with you to help you build a new website for your business OR to make 
better use of the site that you already have

§ Digital marketing and WordPress advice and support
§ Book sessions by the hour / half day / day – contact us to talk about how we can help you

§ Other webinars

mailto:info@awesometechtraining.com?subject=Enquiry%20from%20Getting%20Started%20with%20WordPress%20July%202023
https://www.awesometechtraining.com/upcoming-events?utm_source=powerpoint&utm_medium=powerpoint&utm_campaign=getting%20started%20with%20wordpress%20feb%202024




§GTM is a free tag management system developed by 
Google 

§Website owners and marketers can easily deploy and 
manage tracking tags and code snippets on their site

§Web based interface, good for non-technical users

§No need to modify source code



§Tags are small pieces of code added to your site to perform 
a particular service – often javascript

§Examples include: 
§ Google analytics
§ Meta pixel
§ Linked In pixel

§Often these tags don’t affect how the site looks or behaves, but 
are used to track visits, interactions and improve engagement 
with visitors







§ Tags like this are extremely useful but: 
§ There can be technical issues:

§ They require someone technical to add them to a site
§ Sometimes the integration can be tricky (eg. Tracking clicks)
§ Mistakes can break a site
§ Some tags can slow down a site

§ And there can be management issues:
§ Tracking changes is difficult, understanding what tags have been added 

can be confusing
§ Managing who has access can become a chore especially in big 

organisations



§Google Tag Manager is a system for:
§Managing tags 
§Managing the process of testing and publishing
§Tracking what changes have been made
§ Enforcing who can make changes
§Managing what tags fire depending on the user’s consent

§ It hides a lot of the technical complexity for common operations

§Under the bonnet there’s a lot going on!



§ GTM Lets you manage tags in a web based system

§ Much easier than picking out javascript tags in some HTML code





§ Google Tag Manager uses the same credentials as your standard Google account

§ If you have multiple Google accounts then each one can have a separate GTM 
account – just like Google analytics

§ Tag Manager is at https://tagmanager.google.com

https://tagmanager.google.com/


§ When you first log in, you’re presented with a blank interface and you 
can create a new account

§ Click on the “Create account” button 







§ If you use WordPress you 
can add the code to a 
header.php file in your 
child theme

§Or you can use a plugin 
§To get started you can use: 
https://wordpress.org/plug
ins/easy-cookie-consent/ 

https://wordpress.org/plugins/easy-cookie-consent/
https://wordpress.org/plugins/easy-cookie-consent/


§ The plugin adds a new setting at 
the bottom of the “Settings > 
General” admin page

§ Enter the GTM-XXXXX code

§ Click ”Save”

§ Your site is now ready to run tags 
via Google Tag Manager





§The initial view can be 
daunting

§We have two main menus
§The top navigation – most 
of your work will be in 
“workspaces” 

§The left menu lets you 
define and manage 
different aspects of your 
tag collection



The three main menu areas that we’ll look 
at today are: 

§ Tags – where you can manage the tags in 
your workspace. This is where the the 
action takes place

§ Triggers – here you can define events that 
will fire a tag. For example, “page loaded” 
or “checkout button pressed”

§ Variables – here you can store pieces of 
information that you can use in your tags. 
For example your Google Analytics code



§ Tags are at the core of GTM. These 
represent things that will happen when 
someone visits your site (or uses your 
app)

§ Some tags are predefined, where 
Google has already written the code 
and hides the complexity behind a form

§ Some tags are not predefined, for 
example the Meta pixel. Often you can 
find these in the Community Template 
Gallery



§ Triggers are events that cause a tag to be loaded and run

§ GTM is configured with three triggers initially, but many others can be 
added 

§ A trigger can be fired by a custom event defined in your site if none 
of the predefined events do what you need



§ At any moment while a website is loading or being shown to a visitor 
there are a bunch of variables that define what is happening

§ There are many “built-in” variables that describe the page and 
elements on the page

§ You can also create new variables from different sources, for example
§ Constants – eg. your Google Analytics measurement ID
§ Cookies – you can access cookie data
§ Lookup tables and “regex” tables
§ Information from the “data-layer” sent from your webpage
§ From custom javascript code 



§ As well as defining your tags, triggers and variables, GTM gives you 
tools to manage your tag collection

§ You work in a “workspace” – a collection of tags, triggers and variables

§ Each published workspace is a new version which can be backed out if there 
is a problem

§ You can edit and debug a workspace before making it live

§ You can import third-party templates into your workspace to add new tags, 
triggers and variables





§A common starting point for tag manager users is to install 
Google Analytics 

§We’ll work through the process of installing a Google 
Analytics tag



§We take our tracking 
code from Google 
Analytics – the 
G-XXXXXX code

§We can ignore the 
gtag.js script and 
install using GTM



§ In GTM we create a new tag in our workspace
§ Enter the tracking code – behind the scenes this gets set as a 
variable



§The trigger is the event that runs your tag. Here, we use 
“all pages” to run GA on every page visited



§Once the tag is configured we can submit the changes and 
publish to make the site live



§And the site can 
be tested to 
check that the 
analytics code is 
being fired





§After pressing preview, GTM will open your site in a new 
window and will show a debugging interface



§ The debugging panel shows:
§ the events that have taken 
place

§ the tags have been fired
§ the variables, data
§ and any errors

§ The panel changes as events 
fire in the page and tags are 
triggered





§After a page has loaded many more events can happen 
which you might be interested in

§Data can be entered, buttons pressed, videos watched

§We can react to those actions by using events
§One common activity is to track submit button clicks, 
especially when the destination is on a different site or 
actions happen without changing the page



§We have a contact form on our demo website that we want 
to track

§As part of our reporting we want to be able to report how 
many times the contact “submit” button has been pressed 
as a measure of our site engagement

§We will use GTM to send “submit” events to Google 
Analytics



§We add a tag and 
instead of 
tracking page 
views, we track 
GA4 events

§Give our event 
name something 
that Google 
recommends:  
generate_lead



§Our trigger is a “Form submission” type
§Then limit the events by setting the “Click ID” to the HTML 
element ID. This requires digging into the HTML to find this



§To test our changes before publishing we click on “Preview” 
as before

§The debugger panel will show what is happening and will 
change when the panel is clicked

§We can track the tag firing and the Google Analytics before 
the changes are live

§We can start to appreciate the power of pushing custom 
events and data layer info to GTM



When we click on submit we can see that the “contact form submit” tag is fired



If we check in 
our Google 
Analytics 
account, we can 
see that a 
“generate_lead” 
event has been 
logged





§ Content groups are used to report collections of related pages in Google Analytics

§ They were easily defined in the old Universal Analytics but have to be passed as a 
variable in GA4

§ If we are using GTM to implement GA4 for our website, then we can use a regex 
table to map the Page Path to a content group

§ For example, on the Awesome Tech Training site we define content groups for our 
blog pages, our event pages and others. These can be described as: 

Page Path Content Group

Pages starting with “/blog/” Blog pages

Pages starting with “/event/” Event pages

Pages starting with “/series/” Series pages

All other pages Other



§ In GTM we can define these 
rules in a RegEx Table variable

§ A RegEx is a regular 
expression. They define 
patterns of strings, in this case 
we just need to know that 
“.*” will match any string

§ So “/event/*” matches all 
pages starting with “/event/”

§ We also have a video that 
describes this process

https://www.awesometechtraining.com/blog/how-to-set-up-a-new-content-group-in-google-analytics-4-using-google-tag-manager/?utm_source=powerpoints&%20utm_medium=powerpoints&utm_campaign=tag+manager+webinar&utm_term=july+2023
https://www.awesometechtraining.com/blog/how-to-set-up-a-new-content-group-in-google-analytics-4-using-google-tag-manager/?utm_source=powerpoints&%20utm_medium=powerpoints&utm_campaign=tag+manager+webinar&utm_term=july+2023


§ Once we have defined our 
RegEx Table variable, we can 
pass the data with our GA4 tag

§ Every time our GA4 tag 
initializes and sends a 
“page_view” event, it will also 
send our content group which 
can be used in Google 
Analytics





§Consent would take a whole different webinar, but you need 
to know
§ Some tags should only run if you have consent to run them
§ GDPR, e-Privacy and worldwide laws on privacy
§ Tag manager can help with this 
https://support.google.com/tagmanager/answer/10718549

§Belt and braces
§ You might choose to run the GTM tag only when someone clicks ok 
in your cookie banner

§ There are other options

https://support.google.com/tagmanager/answer/10718549


§ Our example earlier will run GTM on all pages regardless of consent

§ We can tell GTM to only run tags if they have been given permission 
(consent)

§ Tag manager understands the four CMv2 “signals”
§ Ad_storage
§ Ad_personalization
§ Ad_user_data
§ Analytics_storage

§ We can use a template to give us a tag which sets default consent and 
consent updates (gtm-templates-simo-ahava)



§ Steps: 
§ Install the template
§ Set our defaults (denied consent) when the page is loaded
§ Run an update tag when consent changes
§ Then use the consent mode report to see what tags run when and update tags as 

needed

§ We will use the “Beautiful Cookie Consent Banner” to tell GTM that consent 
has changed
https://en-gb.wordpress.org/plugins/beautiful-and-responsive-cookie-
consent/ 

§ This process is outlined in a video:
Configuring google consent mode using tag manager and wordpress plugin

https://en-gb.wordpress.org/plugins/beautiful-and-responsive-cookie-consent/
https://en-gb.wordpress.org/plugins/beautiful-and-responsive-cookie-consent/
https://www.awesometechtraining.com/blog/configuring-google-consent-mode-v2-using-tag-manager-and-wordpress-cookie-consent-plugin/?utm_source=powerpoints&%20utm_medium=powerpoints&utm_campaign=tag+manager+webinar&utm_term=march+2024




§ Clicking on the “Versions” tab 
shows a list of versions and some 
key stats

§ The version marked “Latest” is 
the one we’re editing

§ The version marked “Live” is the 
published version that visitors 
get



§ An older version can be made 
live by publishing it. 

§ The right menu allows us to: 
§ Preview – we see the tags but no 

one else does
§ Publish – make this version live
§ Set as Latest Version – copy the 

version and make it editable



§ If you publish a version and you find 
that it’s broken you can revert to an 
earlier version

§ Choose the latest correct version - 
probably the one below the live 
version. Click the menu and choose 
publish.

§ Your tags will immediately reset 
back





§ From the Overview page, click through to: “Latest version -> Activity History” 
To see all changes to the current live version.

§ Or click the Versions tag and click on the version you want and choose “Activity 
History”





§ Google’s documentation and training
§ Getting started: 

https://support.google.com/tagmanager/#topic=3441530 
 

§ Tags, triggers and variables:
https://support.google.com/tagmanager/answer/6107167?hl=en

§ Simo Ahava - https://www.simoahava.com/
This is a brilliant resource for all things GTM and analytics based

https://support.google.com/tagmanager/
https://support.google.com/tagmanager/answer/6107167?hl=en


§ Check out the free GA4 videos and other resources on our website

§ Book some training with us for you / your team
§ Help with your existing site 
§ Ask us anything about Google Tag Manager
§ Training and support to help you build your own site

§ Take a look at our schedule of upcoming webinars

https://www.awesometechtraining.com/wordpress-resources/?utm_source=powerpoints&%20utm_medium=powerpoints&utm_campaign=tag+manager+webinar&utm_term=march+2024
https://www.awesometechtraining.com/one-to-one-online-wordpress-training/?utm_source=powerpoints&%20utm_medium=powerpoints&utm_campaign=tag+manager+webinar&utm_term=march+2024
https://www.awesometechtraining.com/upcoming-events/?utm_source=powerpoints&%20utm_medium=powerpoints&utm_campaign=tag+manager+webinar&utm_term=march+2024


info@awesometechtraining.com
www.awesometechtraining.com


